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impact European film viewers. The annual LUX
Audience Award was introduced in 2020. It seeks
to build bridges across Europe by shedding light
on films that go to the heart of the European
public debate. The task explores its impact on
the EFI and the latter’'s competitiveness as well
as audience development and media recognition
of the awarded films. It also analyses the
contents of the awarded films and how they
address cultural diversity and other EU values.
Methods: Desk research and analysis of
secondary sources regarding the award and
awarded films; analysis of the style and content
of the awarded films; interviews with selected
stakeholders from national film institutes.

T3.6 Analysis of EU delegations’ role in
promoting the EFI: The case of the EU Film
Festivals (M7-M12). A European Commission
initiative, launched in 2018 and managed by the
Goethe-Institut, Institut Frangais and Cineuropa,
helps EU delegations in third countries to
organise European film festivals. The task
focuses on selected third countries (covering
North America, Latin America, Europe, Africa
and Asia) and explores how the film festivals
have been organised in these countries and with
what aims and effects. The country case studies
focus on linguistic and cultural differences that
the festival organisers perceive as impacting on
the competitiveness of European cinema. The
task also analyses the contents of the films
shown and the ways in which the films represent
cultural diversity and other EU values. Methods:
Desk research and analysis of secondary
sources regarding the European film festivals;
analysis of the style and content of the selected
films; interviews with selected representatives of
EU delegations and festival organisers;
triangulation of the results vis-a-vis the European
External Action Service’s approach to strategic
communications.

REBOOT (www.thereboot-project.eu) has received funding from European Union's Horizon
Europe Research and Innovation programme under Grant Agreement No. 101094769.

EUROPEAN HILM COMPETITIVENESS




Report on the Lux Audience Award & European Film Festivals

Keywords EU Film Festivals, EU delegations, European
film, competitiveness, cultural and linguistic
differences, public diplomacy, cultural relations,
cultural diversity, EU values, LUX Audience
Award, European film industry, audience, media

Language English

Europe Research and Innovation programme under Grant Agreement No. 101094769.

REBOOT (www.thereboot-project.eu) has received funding from European Union's Horizon R E B T

EUROPEAN HILM COMPETITIVENESS




Report on the Lux Audience Award & European Film Festivals

CONTENT

1)
2.

Introduction
Case 1: The LUX Prize / Audience Award

2.1
2.2
23
24
2.5

Introduction to the analysis of the LUX

Context: The challenge of audience development
The LUX: Selection practices

Data and methods

Analysing the success of the LUX in promoting the competitiveness of the winners

2.5.1 The style and themes of the LUX-winning films

2.5.2 Distribution and admission

2.5.3 Revenue
2.5.4 VOD availability
2.5.5 Film festivals and other awards

2.5.5 Media recognition

2.5.7  Correlation analysis

26

Discussion and conclusions

Case 2: EU Film Festivals

3.1
3.2

Introduction to the EU Film Festivals
Literature review and theoretical framework

3.2.1  EU policy research

3.2.2 Film festival research

3.3
3.4

Data and methods
Country case studies

3.4.1 Argentina
3.4.2 Canada
3.4.3 Chile

3.4.4 Indonesia
3.4.5 South Africa
3.4.6  Turkiye
3.4.7 The UK
3.4.8 Vietham

3.5

Comparative analysis of the case studies

3.5.1  Organising the festival

3.5.2

3.5.3  The festival and public diplomacy

Notions of European film and its competitiveness

REBOOT (www.thereboot-project.eu) has received funding from European Union's Horizon
Europe Research and Innovation programme under Grant Agreement No. 101094769.

REB™ -

EUROPEAN FILM COMPETITIVENESS

10
10
13
16
18

20
24
28
30
32
35
39
46
49
50
54
54
58
60
64
64
71
79
84
90
105
111
117
121
121
125
128



Report on the Lux Audience Award & European Film Festivals

3.6  EU Film Festivals: Programmes and exhibited films 132
3.6.1  Analysis of the festival programmes and promotional materials 132
3.6.2 Introduction to the most screened and borrowed films 137
3.6.3  Feel-good and middlebrow films with an artistic flavour 146
3.6.4 Representations of Europe and European values in the EUFF films 151
3.6.5 Cineuropa’s film repository 156

3.7  Summary of results 162

4. Conclusions and policy implications 168

4.1 EU Film Festivals and the LUX Audience Award as an EU effort in building audiences for

European film 168

4.2  Policy implications 170
421 The LUX Audience Award 170
4.2.2 EU Film Festivals 171

5. References 172
ANNEX1 184

REBOOT (www.thereboot-project.eu) has received funding from European Union's Horizon
Europe Research and Innovation programme under Grant Agreement No. 101094769.

EUROPEAN FILM COMPETITIVENESS



Report on the Lux Audience Award & European Film Festivals

Tables

Table 1. The core information on the LUX winners in 2007—2024. Source for languages Wikipedia;
for production countries: Lumiere; and for genres: IMDb.

Table 2. The distribution and admission of the LUX winners in 2007-2024.

Table 3. The revenue of the LUX winners in 2007-2024. Source: Box Office MOJO, summer 2024.
Table 4. The VOD availability of the LUX winners in 2007-2024. Source: Lumiere VOD, 8 August,
2024.

Table 5. The total number of awards won by LUX winners in 2007-2024, including Oscar
nominations and Oscars, as well as the number of awards won at the world’s four major film
festivals. Source: IMDb, Wikipedia. Data collected in November 2024.

Table 6. The number of film critics’ and users’ reviews for LUX winners in 2007-2024 and the
Metascore of film critics’ reviews (1-100) and user ratings (1-10). Source: IMDb and
Metacritic.com, summer 2024.

Table 7. Number of hits for LUX winners 2007-2024 in the two databases International Index to
Film and Television Periodicals (FIAF) and ProQuest International Newsstream (IN), collected in
August 2024. A) Hits with film title and director name; B) Same as A but including LUX; C) Same
as A but including Oscar.

Table 8. Correlation between the competitiveness factors of LUX winners 2007-2024.

Table 9. LUX winners 2007—-2024, their production countries and population (based on the latest
official census from 2020 to 2024), and the languages spoken in the films and the number of their
current native speakers worldwide. Source for countries of production: Lumiere; for languages and
their native speakers: Wikipedia.

Table 10. Gender aspect of the interview data and the EUFF programmes in the case countries.
Table 11. Key markers of the case EUFF organised in 2023. Source: festival websites and
interviews.

Table 12. Promotional activities of the case EUFF organised in 2023.

Table 13. The seven films that were either the most often screened at the case EUFFs or among
the most requested in the film repository. Source for genre and awards: Internet Movie Database;
for admissions and distribution: Lumiere Database. 5 June 2025.

Table 14. Summary of the films that were included in the repository in 2023. Source: Cineuropa;

for genres and awards: Internet Movie Database (IMDb); for admissions: Lumiere. 5 June 2025.

REBOOT (www.thereboot-project.eu) has received funding from European Union's Horizon
Europe Research and Innovation programme under Grant Agreement No. 101094769.

EUROPEAN HILM COMPETITIVENESS




Report on the Lux Audience Award & European Film Festivals

Project summary:

This project aims to connect existing strengths, identify and overcome weaknesses and plan for
future competitiveness in the fields of policy, practice and experience. More concretely, the project’s
objectives are, firstly, to explore the long-standing strengths and pervasive gaps in European
competitiveness and policies for competitiveness. This includes ways of measuring, analysing and
evaluating the impact of policies and strategic pathways. Secondly, the project aspires to pay
attention to the active preparation for future audiences by exploring audience preferences and their
generation, as well as modes of film content production. The latter are elements which today’s youth
will engage with in the coming decades as makers and consumers, as well as industry and policy
leaders. Therefore, the consortium interrogates not only “what is” but also “what has been” and “what

will be” from fresh perspectives.

REBOOT’s ambition is to provide a full set of knowledge of the European film industry, which
maximises its existing strengths, combined with strategic and tactical dimensions of action for the
optimisation of the potential held in European youth publics, understood both as emerging audiences
and as citizens. Specifically, the ambition of the project combines several dimensions, which
reinforce each other but are listed separately for analytical purposes (and in no particular order): a)
increasing support for young people’s engagement with European film; b) strengthening the place
of the EU in the global audiovisual economy, particularly in light of the rise of video-on-demand
(VOD); c) supporting cultural diversity in the EU film industry; d) addressing the need for a different
understanding of competitiveness and relevant indicators in this context; and e) recognising and
supporting the importance for the EU of film and, more broadly, of the cultural and creative sector

as a geopolitical asset.
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1. INTRODUCTION

The REBOOQOT project explores the competitiveness of the European film industry (EFI) and its
diverse actors and stakeholders at various levels, from local to global, both in Europe and beyond.
The exploration of competitiveness is closely connected with the aim of understanding attempts at
building audiences for European cinema. Key ambitions of the project include to strengthen the place
of the EU in the global audiovisual economy; recognise and support the importance of film as a
geopolitical asset; and address the need for a different understanding of competitiveness and

relevant indicators in this context (REBOOT, 2023, p. 3).

This report is based on REBOOT Work Package 3, which focuses on the institutional context of the
EFI. The work package comprises two intertwined work streams, one examining the laws and
policies governing the EFI within the EU, and the other examining the laws and policies governing
the presence of the European film sector on the international scene. Both streams seek to
understand the contribution of the EU to the competitiveness of European cinema and the promotion

of EU values such as cultural diversity.

The report is a combination of two case studies of two EU film initiatives aimed at promoting and
building audiences for European films in Europe and beyond. The first initiative is the former
European Parliament’s LUX Prize, which became the LUX European Audience Film Award in 2020
when the European Film Academy, in partnership with the European Commission and Europa
Cinemas, began to run the prize jointly with the Parliament. This initiative is particularly aimed at
European audiences for new European films, as the winners of the prize are chosen through a
combination of public voting and a ranking by Members of the European Parliament (MEPs). The
latter initiative is the EU Film Festivals (EUFF), a European Commission initiative launched in 2018
and managed by the Goethe-Institut, the Institut Frangais and Cineuropa, which supports EU

delegations in third countries in organising European film festivals. The initiative draws on the
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experience of several EU delegations, which have been organising such festivals independently for

decades.

The first case study examines the impact of the LUX on the EFI and its competitiveness, as well as
audience development and media recognition of the winning films. It also briefly analyses the content
and style of the winning films and how they address cultural diversity and other EU values. The study
is based on desk research and analysis of various databases and secondary sources on the winning
films. It also draws on findings from interviews with experts from selected national film institutes

conducted in Work Package 2 (Ramos Arenas et al., forthcoming).

The second case study explores how a number of EU Film Festivals (EUFFs) have been recently
organised in selected third countries (covering North America, Latin America, Europe, Africa and
Asia) and with what aims and effects. The country case studies discuss the organisers’ notions of
European film, its competitiveness, the linguistic and cultural differences that the organisers perceive
as impacting on such competitiveness, and the role of the EUFF in terms of public diplomacy. The
study also analyses the contents of the most screened films and the ways in which they represent
cultural diversity and other EU values. Methodologically, the study draws on desk research and the
analysis of secondary sources regarding the EUFF and interviews with selected representatives of
EU delegations and festival organisers, as well as with EU policy officials. The concepts of feel-good
film (Hjort, 2010) and middlebrow film (Jones, 2024) are used to analyse the style of the selected
films. Finally, the study includes the triangulation of the results vis-a-vis the European External Action

Service’s approach to strategic communications.

The aim of the report is to shed new light on these two EU initiatives and the EU’s contribution to the
promotion of European film and the competitiveness of the EFI via them. The report starts with the

case studies summing up their results separately. The report ends with joint conclusions from both
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studies and policy recommendations for developing both initiatives as well as EU policy making and

regulation on the competitiveness of the EFI.

2. CASE 1: THE LUX PRIZE /| AUDIENCE AWARD

2.1 Introduction to the analysis of the LUX

Over the last two decades, the European Union (EU) has become increasingly interested in film and
developed policy in this regard. The EU has recognised the potential of European film as a cultural
and market policy instrument. Several scholars have explored these instruments (e.g., Herold, 2004,
2007, 2018; Irion & Valcke, 2015; Jackel, 2005; Sarikakis, 2007; Stjernholm, 2016), highlighting the
EU’s attempts to regulate the EFI both as an economic asset and as identity politics. The EU wants
to increase the competitiveness of the EFI and expand the markets for European films inside and
outside Europe. At the same time, the EU aims to promote linguistic and cultural diversity throughout
Europe and to foster European cultural identities in European films. These interests encompass a
range of conflicting objectives. “The audiovisual policy at the EU level is characterised by a
contradiction between the economic logic of market integration and the goal of preservation of
cultural diversity”, as Herold (2004, p. 3) observed two decades ago. These objectives, whether seen

as conflicting or aligned, continue to underpin the EU’s film policy interests today.

The EU seeks to influence the EFI through regulatory policies, funding and awards. Creative Europe,
with its MEDIA strand, is the main funding programme through which the EU supports the EFI based
on bottom-up funding applications. In addition to financial support, the EU also rewards European
films with a special prize, the LUX Film Prize, which was transformed into the LUX European
Audience Film Award in 2020. The LUX (which we use to refer to this award in general) is one of
many cultural awards, such as those for architecture, literature, music and cultural heritage, through

which the EU seeks to promote its cultural policy principles (Lahdesmaki, 2024). The LUX winners

REBOOT (www.thereboot-project.eu) has received funding from European Union's Horizon
Europe Research and Innovation programme under Grant Agreement No. 101094769.

EUROPEAN HILM COMPETITIVENESS




Report on the Lux Audience Award & European Film Festivals

are expected to “successfully portray equality, diversity and inclusion through the film’s topics and
characters” (European Parliament, 2023a), “illustrate [...] topics at the heart of European debate”,
“promot[e] and encourag[e] public debate on European daily life and on Europe’s future” (European
Parliament, 2023b), and “engage audiences in debates about Europe” (European Parliament,

2023a).

Previous research has explored the implementation and cultural governance of the LUX Prize by
analysing its cultural policy goals, awarding processes, and the different forms of capital created
within it (e.g. Stjernholm, 2016; Baschiera & Di Chiara, 2018; Foret & Calligaro, 2019; Lahdesmaki
& Hiltunen, forthcoming). While this research provides a clear picture of the award as a cultural policy
instrument, a deeper examination of it as a market policy instrument is still lacking. In this report, we
focus on the LUX as an instrument for promoting the EFI regarding ticket sales and revenues,
distribution and availability on video-on-demand (VOD) platforms, other film awards received and
media recognition. We have analysed such promotion indicators with a twofold approach. Firstly, we
conducted an internal comparison between LUX winners before and after the change in the awarding
process in 2020 when a wider audience was allowed to participate in the voting. Secondly, we
compared the LUX winners with other award winners, namely the winners of the Palme d’or and the
Oscar for the Best Foreign Feature Film. Our main research questions are: How does the LUX help
films to become more competitive? How has the competitiveness (in terms of visibility, accessibility,
box office success, prizes at big festivals, etc.) of the titles awarded with the LUX developed since
its establishment? We also summarise the genre, content, and style of the winning films to give an
overview of how they represent European cinema and thus better understand the results of our

analysis.

There are many challenges involved in analysing competitiveness. The LUX may have an impact on

the EFI through the success of individual winning films, but the impact may not be easy to measure
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and may only become apparent in the long term. The LUX is awarded at the end of the year, which
means that some films considered have had time to reach audiences, circulate at festivals and win
other awards. This makes it difficult to assess the role of the LUX in promoting the film. In order to
at least partially counteract this, we looked at the post-award life of the films and their directors, and

comment on this briefly at the end of the analysis.

Competitiveness is a buzzword in today’s marketing research and business analysis, but it is much
more difficult to measure in the creative industries. In the film sector, competitiveness has often been
understood as the ability to effectively position films in the marketplace in order to achieve financial
success, audience engagement, media recognition and positive attention and visibility, thus
emphasising business/industry driven assumptions (Ranger, 2020). Recent research, however, has
pointed to the need for a broader understanding of the concept and criticised its economic focus
(Vlassis, 2022; Sarikakis et al., forthcoming). Such views have framed film competitiveness through
the production chains in the industry (Vlassis & De Beukelaer, 2019) or emphasised its relationship
with various cultural and social policy priorities, such as artistic excellence, cultural diversity, societal
well-being, social cohesion and innovation (Psychogiopoulou, Samaras & Comerma, forthcoming).
In this report, therefore, we examine the competitiveness of the LUX through various economic and

non-economic indicators, noting its ambiguous role as a market and cultural policy instrument.

We begin by discussing the EU’s motives for promoting European film through awards and
contextualising the key challenges of the LUX identified in previous research. We then present the
functioning of the LUX, the winning films and the data and methods used in our study. The analysis
that follows is divided into subsections focusing on each of the promotion indicators mentioned
above and a joint correlation analysis. Finally, we interpret our results and discuss how the LUX

responds to the EU’s efforts to increase the competitiveness of the EFIl. We conclude this section of
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the report by summarising our findings and suggesting how the LUX could be further developed as

a market policy instrument.

2.2 Context: The challenge of audience development

To increase the productivity of the EFI, the EU has launched several strategies and policies since
the mid-1980s. One of these is the EU Strategy for European Cinema in the Digital Age. In it, the
Commission notes that 63% of all films released in the EU in 2012 were European, but only 33% of
cinema admissions were to European films, while US productions accounted for 20% of releases
and 65% of cinema admissions (European Commission, 2014). The productivity of European films
has not changed significantly since this strategy. In 2021, for example, the market share of US
productions in EU cinemas was 58%, while European films fell from a record high of 39% in 2020 to
27%, back to the level before the Covid-19 pandemic (Cabrera Blazquez et al., 2023, p. 49). Two
years later, in 2023, the market share of European productions in cinemas was 26.4%, while the
market share of US productions reached “a new high of 70.1%”. Yet, 66% of all films released in

European cinemas were European and only 19.7% American (OBS, 2024).

The number of films produced in Europe has steadily increased, but audience numbers for European
films have not (Baschiera & Di Chiara 2018, p. 248; Crusafon, 2015, p. 88). In 2023, a total of 2,347
feature films were produced in Europe (OBS, 2024). Several studies point out that the major
challenge for the EFI is to channel funds into distribution and promotion. Most public support still
goes to production (see Crusafon 2015, p. 90), but more funds should be allocated to distribution,
as few European films are distributed in more than ten countries (Baschiera & Di Chiara, 2018, p.
248). Crusafon (2015, pp. 88-91) has pointed out that the budget of the MEDIA programme is
insufficient, as it is the same amount as the annual budget of the French CNC (Centre national de

la cinématographie et de 'image animée), the main financier of the French film industry. Crusafon
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has also noted that the five largest film-producing countries (Germany, Spain, France, the UK, and
Italy) receive two-thirds of the MEDIA programme’s financial support, which prevents small and

medium-sized countries from developing their industries.

The LUX is one of the ways in which the EU has sought to promote quality European cinema, but it
is a difficult task because European viewing habits seem to be deeply entrenched. According to
Jones (2024, p. 4-6, 220), Europeans watch few films from other European countries and when they
do, they are mostly “mainstream British or English-language productions, with stories that offer
limited insights into the realities of European life”. British-American co-produced blockbusters, such
as James Bond films, are examples of the most popular “European films”. Two-thirds of the
admissions to non-national European films in 2005-2015 were for English-language films and only

8% were for films in “non-hegemonic European languages”.

For Jones (2024, pp. 25-26, 220), European cinema has the potential to help people understand
other European cultures, but audience preferences and tastes are a barrier. This poses a serious
challenge to the European Parliament’s objectives for the LUX, which were referred to by Mike
Downey, Honorary President of the LUX Selection Committee and Chair of the European Film

Academy, at the 2024 LUX ceremony:

All of the nominees were winners in our view, and all of the films draw attention to
the fact that cinema not only enhances the imagination but also shows our entire
world in multiple perspectives, and has the power to broaden our vision and thinking.
We just have to look at the five candidates for this year's award — great works of art
which are diverse, entertaining and socially engaged in the world in which we live.

(Eurofilmfest, 2024, no page)
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Jones (2024, p. 223) argues further that EU audiovisual policies may have even contributed to the
decrease in audiences for non-national films because “by simply increasing the supply of NNE [non-
national European] films, the EU’s MEDIA programme has contributed to the decline in NNE film
admissions by further saturating the market and making it harder for individual titles to stand out,
particularly for smaller independent films”. He claims that interest in European arthouse cinema
seems to have declined recently, and among “Euro-million films” [films with more than million
viewers] there are fewer arthouse films (Jones, 2024, p. 229). Only a small minority of his focus
group interviewees reported feeling more European after watching a European film (Jones 2024, p.
211). In some cases, the interviewees said that watching a European film made them more aware
of cultural differences and consequently made them feel less European. However, those who had

seen four or more NNE films in the previous year were more likely to say they felt European.

There is not much research on the impact of film awards on the film industry in general, and the EFI
in particular. Baschiera and Di Chiara (2018, p. 249) have analysed the LUX Film Prize as a tool for
building transnational audiences for quality European art cinema, but they do not present any
statistical evidence to support their findings. Their pessimistic conclusion is that the LUX Film Prize
has not succeeded in arousing the audience and that it largely promotes the same kind of films that
have already received institutional support through film festivals, that is, the LUX repackages the
“existing forms of marketing of art cinema”. A similar conclusion was reached by Stjernholm, whose
study focused on what the Parliament gains from celebrating European culture through the LUX Film
Prize. Stjernholm was also interested in how the LUX as an institution aims to support European
cinema and build shared European culture and identity. He concluded that the benefits of the prize
seem to be “primarily symbolic” because many of the nominated films highlight “tensions within the
European project”, i.e. instead of pro-EU views and harmonious encounters of people in Europe, the
films deal with various cultural, economic, social and political challenges in Europe (Stjernholm,

2026, p. 27). According to him, it remains unclear whether the critical voices expressed in the films
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have some actual impact on the Parliament's policy (Stiernholm 2016, pp. 27—-29). Stjernholm’s
starting point seems to be that the winning films could have an actual influence on the Parliament's
policies. Similarly, Baschiera and Di Chiara (2018) found that award-winning films tended to focus
on the tensions between the centre and the margins. Both these studies predate the transformation
of the LUX into an audience award. We will return to these studies later, bearing in mind that the

award no longer reflects the aspirations of the European Parliament in such a straightforward way.

2.3 The LUX: Selection practices

Like other EU cultural prizes, the LUX combines cultural, social and economic interests with political
ambitions. Through it, the EU has sought to promote European film as an art form, an industry and
a tool for building cultural bridges across Europe and a better understanding of its diversity. Today,
it is one of the few transnational audience awards in Europe that allows citizens from 27 countries

to vote for their favourite film."

The European Parliament established the LUX Film Prize in 2007 as a symbol (and as a political
gesture) of the Parliament’s commitment to culture. For the first 13 years of the scheme, MEPs voted
for their favourite film from those pre-selected by a panel of film professionals and approved each
year by the Parliament's Committee on Culture and Education. The LUX Film Prize became the LUX
European Audience Film Award in 2020, when the European Film Academy, in partnership with the
European Commission and Europa Cinemas, began to administer the prize jointly with the
Parliament. The change reflects the EU’s broader goal of supporting democratic culture and citizen

participation in society (Lahdesmaki & Hiltunen, forthcoming). After the change, the panel select the

' Another transnational European audience award is the Young Audience Award that has been awarded
annually to the best European youth film since 2012. It is a category of the European Film Awards. Young
people aged 12 to 19 from all over Europe vote for the best youth film from a preselected shortlist of three (see
a closer analysis of the Young Audience Award in Hiltunen & Lahdesmaki, 2023).
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nominees from the pool of films submitted to the European Film Awards (although additional films
can be proposed), and the winners are chosen through a combination of public voting via a rating
platform and rating by MEPs, with each group weighted at 50%. With this change, the LUX became
one of the 24 award categories in the European Film Academy’s annual film awards. Since 2007,

seventeen European feature films have been awarded (Figure 1).

Today, the LUX eligibility criteria include geographical and visibility dimensions. Entries must be
European: the concept of a European film is based on a list of EU and selected non-EU countries in
which the eligible films must have been produced or co-produced, or in which the professionals
involved in the making of the film must be from or affiliated to (European Film Academy, 2023a). In
addition, the entries must “have received an award, or notable attention, at a major festival’

(European Parliament, 2023a).

The LUX Prize is not a festival tied to a specific location. The films competing for the prize are
screened in different countries in cinemas that belong to the Europa Cinemas Network. The
awarding ceremony takes place in the European Parliament’s hemicycle in Brussels. Baschiera and
Di Chiara (2018, p. 240) characterise LUX as “an ‘anyplace’ or as ‘a nowhere’ film festival”. One may
ask whether it is a festival at all. LUX is a special category of the European Film Awards and its
organisation resembles that of the other European Film Awards in that instead of an actual festival
only the awarding ceremony is organised. The voting takes place after the films have been in
circulation, and possibly awarded, at film festivals around the world. Thus, the films may have
already gained prestige at these festivals (see Baschiera & Di Chiara, 2018, pp. 239-240). As
mentioned above, the films competing for the LUX Prize can be from any European country. As a
transnational European prize it is different from national European prizes such as the French César
Award, the Spanish Goya Awards or the Deutscher Filmpreis in Germany. It is also different from

the international festivals such as the Berlinale, Cannes Film Festival and Venice Film Festival in
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which films from all over the world compete for awards. LUX is a newcomer to the tradition of
European film festivals and awards. The oldest festival, Venice, was founded in 1932, Cannes in

1946 and Berlin in 1951.

The value of the LUX is based on its expected brand value (Ldhdesmaki & Hiltunen, forthcoming;
Lahdesmaki, 2024): it does not include any financial reward for the winners. However, the scheme
provides subtitles in the 24 official EU languages for the nominated films. The winning film will
receive further support in the form of adaptations for the visually and hearing impaired. This
investment in the accessibility of the films represents an economic contribution from the EU aimed
at helping the film find a distributor in different European countries (Baschiera & Di Chiara, 2018;
Stjernholm, 2016). As envisaged by the European Parliament (2023b): “The award gives the
nominated films visibility and helps them find audiences allowing people to watch films that would

not be screened in their countries otherwise.”

Voting for the LUX Audience Award takes place on the LUX rating platform. The numbers of voting
people have greatly varied. In 2023, the platform received around 45,000 ratings (European Film

Academy, 2023), while in 2024 around 22,000 people gave their vote (European Parliament, 2024).

2.4 Data and methods

The seventeen LUX-winning films form the basis of our study. The films were viewed on DVD, via
streaming services or through a viewing link provided by the production company. The following
sources were used to gather more specific information about the films: Box Office MOJO for the
films' box office performance and distribution outside Europe; Lumiere database for admissions and
distribution in Europe; Lumiere VOD for distribution and availability on VOD platforms in Europe;

Internet Movie Database (IMDb) for other awards, number of reviews by critics and IMDb users, and
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average rating by IMDb users ("user review"); Metacritic.com for average rating by critics
("Metascore"); Focus reports from the European Audiovisual Observatory (OBS) on the top 25 films
in Europe and North America and audience shares; and International Index to Film and Television
Periodicals (FIAF; Proquest database) and International Newsstream (Proquest database) on media
recognition. We also searched the websites of the awarding institutions (European Parliament,
Academy of Motion Picture Arts and Sciences, and Festival de Cannes) for information on the LUX,

Oscars, and Palme d'or.

As these sources provided comprehensive and comparable information on the winning films, it was
not necessary to gather further information through interviews with the national film institutes. In
WP2, REBOOT conducted extensive interviews with experts working in European film institutes in
Finland, Poland, and Spain (Ramos Arenas, forthcoming), and the results of the analysis of these
interviews are used in this report to contextualise the analysis of the LUX and the competitiveness

and promotion of LUX-winning films at the national level.

Our criteria for examining the success of the LUX in promoting the competitiveness of winning films
are similar to those used by Dean Keith Simonton (2009) to evaluate the success of films. He used
three criteria: critical evaluations (film reviews), financial performance and film awards. Simonton
also examined various predictors of these “success criteria”, including production (budget and
screenplay), distribution (release season and main distributor), and psychological issues, such as
social influence and creative talent. In this study, we do not implement Simonton’s method but use
similar criteria to define success. Of the predictors mentioned by Simonton, we examine distribution.
We have excluded production budgets from the analysis because data on the budgets of most films
are not available to researchers. Simonton (2009, p. 407) also makes this observation and adds that

budget “has an ambiguous relation with the three success criteria” that he used.
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The data was analysed by comparing statistics collected in thematic tables and deepening the
statistical comparison with correlation analysis with selected variables. In addition to the quantitative
analysis, the films were analysed for their style and main themes. Our study focuses on internal and
external comparisons, comparing the LUX Prize winners before 2020 with the LUX Audience Award
winners after 2020, and the LUX winners with winners of the Palme d’or and the Oscar for the Best
International Feature Film. The Palme d’or is one of the most, if not the most prestigious, film awards
in Europe. The Oscars are the best known film awards internationally and, according to Simonton
(2004, p. 163), good indicators of “cinematic creativity and achievement”. It should be noted that the

Palme d’or can be awarded to non-European films, but we have excluded them from our study.

2.5 Analysing the success of the LUX in promoting the

competitiveness of the winners
2.5.1 The style and themes of the LUX-winning films

The current eligibility criteria of the LUX states that diversity of genre is encouraged. Almost all the
films fall under the broad category of drama (Figure 1). Only Toni Erdmann and The Snows of
Kilimanjaro have been defined first as comedies in IMDb, but they can also be described as dramas
with comic elements. The other categories that IMDb uses for LUX winners, often in addition to
drama, are romance (The Snows of Kilimanjaro, The Broken Circle Breakdown), music (The Broken
Circle Breakdown), history (Quo Vadis, Aida?), and war (Quo Vadis, Aida?). Collective is the only
documentary film that has won the LUX Prize. Altogether fourteen documentaries (or semi-
documentaries) have been selected to compete for the prize. We are aware that IMDb's genre
definitions are often vague and that the category of drama tends to be overused, sometimes diluting
differences between films. Therefore, we have created our own more specific genre categories for
some of the films. In most cases, this means giving an additional definition to the category of drama,

for example migrant drama (see Table 1). The category of drama may be considered too general,
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but in many cases it is difficult to assign another, more explanatory category to the LUX-winning

films.

The LUX winners focus on divisive topics, as noted by Baschiera and Di Chiara (2018, p. 248), who
studied the winners from 2007 to 2016. In particular, these earlier LUX winners feature stories of
(im)migrants from Eastern Europe and the Middle East struggling to improve their lives in Western
Europe. Films that deal with immigration or migration include Lorna’s Silence, Welcome and When
We Leave. Migration is a controversial issue that has sparked political debate and disagreement in
European societies over the past decades. However, scholars have proposed other interpretations
on the topics of the LUX winners. For example, Muhamed (2015) has argued that the LUX Prize
provides a platform for discussing migration and thus contributes to reinforcing a more inclusive

European society.

Recent films have moved away from (im)migration but still focus on controversial social and political
issues such as corruption, war, genocide, racism, prejudice, environmental crises and gender
inequality. The Teachers’ Lounge addresses implicit racism in a Western European society through
a story set in the school world. Stories from areas considered peripheral, either because of their
geographical location or their political history, feature strongly in all LUX winners. The differences
between the periphery and the centre (of Europe) are poignantly highlighted, for example, in
Collective, a film about the catastrophic state of medical care in Romania. Like Collective, most of
the films are contemporary stories from the recent past. For example, Quo Vadis, Aida? explores
the events surrounding the 1995 Srebrenica genocide in Bosnia, and Sami Blood is the story of a
teenage girl's attempt to break away from the Sami community in Swedish Lapland at a time when

the Sami were subject to racialising biology.
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In terms of film style, the LUX winners have been described as art cinema (Stjernholm, 2016, p. 22;
Baschiera & Di Chiara 2018, p. 249). Art cinema is a broad category, but based on our qualitative
analysis of the winning films, the term fits most of the LUX winners: They are not popular, mainstream
films, but neither are they heavyweight art films with a difficult or experimental style. In most cases,
it is the topic that makes them sometimes difficult to watch, not a challenging style or narration.
However, stylistic differences within the category of arthouse can be big. The black and white
cinematography and slow-paced narration of /da is very different from the dynamic narration of Quo

Vadis, Aida?

Twelve of the seventeen LUX winners are European co-productions (Table 1). The first five winners
(2007-2011) have been produced by one country, but since then all but the 2024 winner, The
Teachers’ Lounge, have been co-productions between European countries (see also Baschiera &
Di Chiara, 2018, p. 243). The most common countries of production are France (eight films) and
Germany (seven films). The winning films typically feature multilingual dialogue: in eleven films, the

characters speak between two and four different languages.

Table 1. The core information on the LUX winners in 2007—2024. Source for languages Wikipedia;

for production countries: Lumiere; and for genres: IMDb.

Awarding | Title/original Director Production | Language Genre Genre
year title, production country IMDb refined by
year KH
2007 The Edge of Fatih Akin Germany, German, drama immigrant
Heaven/Auf der Turkey, ltaly | Turkish, drama
Anderen Seite English
(2007)
2008 Lorna’s Jean-Pierre | Belgium French, drama
Silence/Le and Luc Italian,
Silence de Lorna | Dardenne German
(2008)
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2009 Welcome (2009) | Philippe France French, drama migrant
Lioret English, drama
Kurdish,
Turkish
2010 When We Feo Aladag | Germany German, drama immigrant
Leave/Die Turkish drama
Fremde (2010)
2011 The Snows of Robert France French comedy, working
Kilimanjaro/Les Guédiguian drama, class drama
Neiges du romance
Kilimandjaro
(2011)
2012 Shun Li and the | Andrea Italy, Italian, drama
Poet/lo sono Li Segre France Mandarin
(2011)
2013 The Broken Felix Van Belgium, Dutch drama,
Circle Groeningen | Netherlands music,
Breakdown romance
(2012)
2014 Ida (2013) Pawet Poland, Polish, drama historical
Pawlikowsk | Denmark French, drama
i Latin
2015 Mustang (2015) | Deniz France, Turkish drama
Gamze Germany,
Erglven Turkey
2016 Toni Erdmann Maren Ade | Germany, German, comedy,
(2016) Austria, English, drama
Switzerland | Romanian
2017 Sami Amanda Sweden, Swedish, drama historical
Blood/Sameblod | Kernell Denmark, South Sami drama
(2016) Norway
2018 Woman at Benedikt Iceland, Icelandic, drama environment
War/Kona fer i Erlingsson | France, Spanish, al comedy
strid (2018) Ukraine English,
Ukrainian
2019 God Exists, Her | Teona North Macedonian | drama
Name Is Strugar Macedonia,
Petrunija/ Mitevska Slovenia,
Gospod postoi, Belgium,
imeto i' e France,
Petrunija (2019) Croatia
2021 Collective/Colect | Alexander Romania, Romanian documentar
iv (2019) Nanau Luxemburg, y
Germany
2022 Quo Vadis, Jasmila Bosnia and Bosnian, drama,
Aida? (2020) Zbani¢ Herzegovina | English, history,
, Romania, Serbian, war
Austria, Dutch
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Netherlands,
France,
Poland,
Germany,
Norway,
Turkey
2023 Close (2022) Lukas Belgium, French, drama youth drama
Dhont France, Flemish,
Netherlands | Dutch,
English
2024 The Teachers’ llker Catak | Germany German drama school
Lounge/Das drama
Lehrerzimmer
(2023)

2.5.2 Distribution and admission

The statistics on LUX winners show that the distribution of the films has not changed much over the
years. However, following the transformation of the LUX into an audience award, the number of
countries in which the winning film was distributed decreased slightly. During the LUX Prize, the
average worldwide distribution included 28.1 countries, while the distribution of the LUX Audience
Award winners dropped to an average of 22.3 countries. This is because the two post-2020 winners,
Collective and The Teachers’ Lounge, had a more limited distribution, with the former going to only
twelve countries and the latter to fifteen. This is surprising, as both films were nominated for Oscars.
In Europe, the LUX winners have been distributed to an average of 22 countries ranging from 10 to
32. The European distribution could be higher as the EU provides subtitles to the films in 24 EU

languages.

Previous research on the LUX shows similar results. Baschiera and Di Chiara (2018, p. 249)
conclude about the distribution of LUX finalists between 2007 and 2016 that most of them “found
widespread distribution across Europe” while “6 films out of 30 failed to find a theatrical distributor in
ten or more countries, with Ob¢an Havel (Citizen Havel, Miroslav Janek, and Pavel Koutecky), the

2008 finalist, having only been screened in three nations”.

REBOOT (www.thereboot-project.eu) has received funding from European Union's Horizon
Europe Research and Innovation programme under Grant Agreement No. 101094769.

EUROPEAN HILM COMPETITIVENESS




Report on the Lux Audience Award & European Film Festivals

Based on the calculation of averages from the data presented in Table 2, the distribution of LUX
winners outside Europe is rather modest with an average of 4.7 countries. Comparing the average
distribution countries of LUX winners (26.7), European Palme d’or winners (28.9), and European
Oscar winners of best foreign feature film (30.4) between 2007 and 2024 (based on the calculation
of averages from data gathered from Lumiere and MOJO Box Office), there is no significant
difference in distribution. This suggests that the distribution of LUX winners cannot be considered

poor compared to films that have won much better known and more branded film awards.

Baschiera and Di Chiara (2018, p. 249) claim that “with the exception of France, the distribution of
the winning films in nations not directly involved in their production does not generate significant
admission numbers, showing once again the fragmented regional nature of the European ‘quality
cinema’ and, indirectly, underlining some of the shortcomings of the LUX Prize itself’. Our study
paints a more nuanced picture of the relationship between countries of production and admissions.
The statistics show that for seven films — When We Leave, The Broken Circle Breakdown, Ida,
Woman at War (no admission data from Ukraine), God Exists, Her Name Is Petrunija (no admission
data from Slovenia) and Collective (no admission data from Germany) — more than 50% of
admissions came from countries other than the country of production. To pinpoint some examples
more in detail: Close had more admissions from Denmark (not a producing country) than from
the Netherlands (a co-producing country), and Quo Vadis, Aida? had more admissions from ltaly
than from most of the co-producing countries. All LUX winners received a good percentage of
admissions from non-production countries, although in many cases admissions were quantitatively
very low. Quo Vadis, Aida? for example received less than a thousand admissions from six non-
production countries. The critical question here is: what can be considered a good number of

admissions in Europe?
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As in the case of distribution, the number of admissions for LUX winners drops slightly when
comparing the situation before and after its transformation into an audience award. In the first 13
years, the average number of admissions was 1,001,895, compared with 434,610 for the last four
winners. The Collective has had by far the smallest audience of any LUX winner. It should be noted
that these figures refer to cinema audiences. As VOD audience figures and television screening

figures are not available, it is difficult to estimate the total audience for these films.

According to the European Audiovisual Observatory's Focus (AOB) reports, some of the LUX
winners appear in good positions in the Top 25 European films by admissions in the Europa Cinemas
Network. Ida was ranked 14th (2014), Mustang 24th (2015), Toni Erdmann 2nd (2016) and 5th
(2017), Quo Vadis, Aida? 21st (2021), and Close 7th (2022). They have not fared equally well in the
other AOB lists. The lists consulted for this article were: Top 25 films by admissions in the European
Union and GB; Top 25 European films (including EUR inc?) by admissions in the European Union
and GB; top 25 European films by admissions in the Europa Cinemas Network, Top 25 European
films (including EUR inc) by admissions in the US & Canada, and the top 10 films by admissions of
the production and co-production countries. Not surprisingly, the LUX winners do not appear in the
first list, the top 25 films in the EU and UK, which is almost entirely populated by US films. Perhaps
more significantly, none of the LUX winners were among the top ten films in their main country of
production in the year of release. Ida is the only LUX winner to appear in the Top 25 European films
(including EUR inc) by admissions in the US & Canada, coming 9th. Not all these listings have been

available since the start of the LUX competition.?

2 In these lists, EUR inc means European films produced in Europe with incoming US investment.
3 These two lists have been available since 2013: Top 25 European films by admissions in the Europa Cinemas
Network and Top 25 European films (including EUR inc) by admissions in the US & Canada.
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However, the following LUX nominees made it onto these lists: Druk/Another Round (Thomas

Vinterberg, Denmark, 2020), Triangle of Sadness (Ruben Ostlund, United Kingdom, Sweden,

Germany, Mexico, France, Turkey, Denmark, United States, Switzerland, Greece, 2022), Boze

ciato/Corpus Christi (Jan Komasa, Poland & France, 2019), and Alcarras (Carla Simén, Spain &

Italy, 2022), the first two even taking the first place in the Europa Cinemas Network (OBS Focus

Reports, 2017-2024).

Table 2. The distribution and admission of the LUX winners in 2007—-2024. Source for release in

Europe: Lumiere, summer 2024. Source for release outside Europe MOJO Box Office and The

Numbers, summer 2024. MOJO Box Office data is not comprehensive in terms of distribution

countries.
Title and Release in Release |Worldwid Total Total admission Domestic
awarding year | Europe (no. outside |e release [admission in| in Europe incl. [admission (in all
of countries)| Europe (no.| (no.of [the EU & the|non-EU markets| co-producing
of countries)|countries) UK countries)
The Edge of 27 13 40 1,542,845 1,897,934 568,011 (DE);
Heaven (2007) 289,696 (TR);
92,847 (IT)
Lorna’s Silence 21 10 31 633,333 660,891 63,321 (BE);
(2008) 360,583 (FR);
87,657 (IT)
Welcome (2009) 17 5 22 1,496,366 1,517,577 1,187,323 (FR)
When We Leave 12 3 15 110,583 146,882 7,741 (DE)
(2010)
The Snows of 20 2 22 1,066,077 1,100,964 716,327 (FR)
Kilimanjaro
(2011)

Shun Li and the 16 - 16 266,955 266,955 93,756 (IT);
Poet (2012) 107,334 (FR)
The Broken 25 5 30 1,020,491 1,045,222 427,135 (BE);

Circle 53,321 (NL)
Breakdown
(2013)
Ida (2014) 30 6 36 1,388,021 1,431,575 243,472 (PL);
44,405 (DK)
Mustang (2015) 31 10 41 1,329,014 1,389,176 746,481 (FR);

138,098 (DE);
25,419 (TR)
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Toni Erdmann 32 10 42 2,135,223 2,227,835 906,827 (DE);
(2016) 75,733 (AT);
56,489 (CH)
Sami 18 - 18 296,056 364,468 197,437 (SE);
Blood (2017) 2,821 (DK);
64,031 (NO)
Woman at War 30 3 33 797,089 855,125 20,063 (IS);
(2018) 292,699 (FR);
N/A (UA)
God Exists, Her 19 - 19 108,637 120,036 3,067 (MK);
Name Is N/A (Sl);
Petrunija (2019) 1,266 (BE);
34,874 (FR);
712 (HR)
Collective 10 2 12 36,058 37,425 21,501 (RO);
(2021) 207 (LU);
N/A (DE)
Quo Vadis, Aida? 24 4 28 171,281 193,019 11,757 (BA);
(2022) 121 (RO);
7,975 (AT);
22,763 (NL);
45,234 (FR);
24,551 (PL);
7,182 (DE);
3,113 (NO);
N/A (TR)
Close (2023) 29 5 34 1,081,782 1,127,398 333,228 (BE);
(11.6.24) 208 943 (FR);
109,059 (NL)
The Teachers’ 13 2 15 366,767 380,599 266,169 (DE)
Lounge (2024)

2.5.3 Revenue

The revenue of the LUX winners varies considerably (Table 3). The three films with the best
international returns were The Edge of Heaven, Lorna’s Silence and Toni Erdmann. The fourth, /da,
the only LUX winner to also win an Oscar, had the highest return in the US. Besides /da, two other
films, Mustang and Women at War, did better in the US than in their main country of production.
Being an Oscar nominee (Table 5) did not increase the films’ revenue in the US compared to non-

nominated LUX winners. The four highest-grossing films are pre-2020 winners. The average
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revenue for LUX Prize winners was $6,553,034, while the average revenue for LUX Audience Award

winners was $2,983,549.

Although none of the LUX winners can be classified as an international box office hit, their main
revenues tend to come from abroad. On average, 62.0% of the winners’ revenues came from
countries other than the country of their main production. However, there were significant differences
between films in terms of their domestic versus foreign revenues, ranging from 27.1% foreign

revenues for Welcome to 98.3% for Mustang.

Compared to the European Palme d’or winners, the LUX winners had much lower worldwide
revenues. Six European Palme d’or winners from the same period have grossed more than The
Edge of Heaven. Six European Palme d’or winners and five Oscar winners from the same period
have grossed significantly more than The Edge of Heaven, but there are also significant differences

among the winners of the latter two awards.

Table 3. The revenue of the LUX winners in 2007—2024. Source: Box Office MOJO, summer 2024 .*

Title and awarding year Domestic revenue (lifetime Revenue in | Worldwide
gross in the production country) the US revenue
The Edge of Heaven (2007) $5,102,332 $742,349 $17,804,565
Lorna’s Silence (2008) $475,226 $338,795 $5,123,676
Welcome (2009) $9,903,224 N/A $13,578,009
When We Leave (2010) $946,745 $19,631 $1,338,132
The Snows of Kilimanjaro (2011) $4,037,368 N/A $6,726,049
Shun Li and the Poet (2012) $617,850 N/A $890,487
The Broken Circle Breakdown (2013) $3,413,827 $175,058 $6,041,503
Ida (2014) $333,714 $3,827,060 | $11,156,836
Mustang (2015) $89,837 $845,464 $5,274,664
Toni Erdmann (2016) $4,832,090 $1,479,387 | $12,002,864
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Sami Blood (2017) $160,949 N/A $442, 416
Woman at War (2018) $244,435 $847,495 $4,463,133
God Exists, Her Name Is Petrunija (2019) N/A N/A $347,113
Collective (2021) $92,484 N/A $200,041
Quo Vadis, Aida? (2022) N/A N/A $813,253
Close (2023) N/A $1,100,113 | $5,216,044
The Teachers’ Lounge (2024) $1,778,517 $628,218 $5,704,857

*The numbers from the main production country are missing for the following films: God Exists,

Quo Vadis, Aida?, Her Name Is Petrunija and Close.

2.5.4 VOD availability

At the time of writing this report, all LUX winners were available in an average of 71.1 VOD
catalogues and an average of 14.9 countries. There were, however, major differences between the
films (Table 4). The number of distribution countries for the winners was generally higher than the
number of countries where the films were available on VOD. Only for two LUX Audience Award

winners, Collective and The Teachers’ Lounge, was the reverse the case.

One of the LUX winners won an Oscar for the Best International Feature Film and seven were
nominated for an Oscar (Table 5). The Oscar-nominated or Oscar-winning LUX winners were more
widely available on VOD than the non-nominated or non-winning LUX winners. The former were
available in an average of 88.1 VOD catalogues and an average of 18.9 countries, while the latter

averaged 55.9 catalogues and 11.4 countries.

The limitations of the VOD data challenge a comparative analysis of the LUX Prize and LUX
Audience Award winners. The Lumiere VOD database only lists the number of service countries and
VOD catalogues on which the films are currently available and is updated every three months. As
figures are not available retrospectively, it is not possible to compare the VOD distribution of films.

Moreover, the number of VOD platforms has multiplied since the launch of the LUX scheme in 2007.
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However, the VOD figures can be interpreted to reflect the long-term impact of the films: All the films

are still available, but there are big differences in the number of countries and catalogues.

We included in our analysis two major VODs with the largest number of subscribers worldwide,
Netflix and Amazon Prime. Most of the LUX winners (13) were available on Amazon Prime at the
time of the study, but only one was available on Netflix. However, the number of countries in which

these films were available on these VODs was relatively small, ranging from one to seven (Table 4).

The situation was similar for the European Palme d’or winners, with only nine available on Amazon
Prime and three on Netflix. The European winners of the Oscar for the Best International Feature
Film had a similar situation with Amazon Prime, where nine films were available, compared to seven
on Netflix. LUX winners were available in fewer catalogues (71 on average) than European Palme
d’or winners (170 on average) and European winners of the Best International Feature Film Oscar
(163 on average). In the case of Oscar winners, the figure was skewed by Another Round, which
was available in up to 1,170 catalogues — many times more than the other Oscar winners. LUX
winners were available in fewer countries (14.9 on average) than Palme d’or winners (17.3 on

average), but in more countries than Oscar winners (13.6 on average).

Table 4. The VOD availability of the LUX winners in 2007-2024. Source: Lumiere VOD, 8 August,
2024.

Title and 